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Abstract

This research aims to review and synthesize studies concerning media and the Sustainable
Development Goals (SDGs) across three primary dimensions: research methodology,
content/thematic areas, and the utilization of media to support the SDGs. The study employed
documentary research, analyzing 296 international research articles published between 2020
and March 2026. Data were analyzed using content analysis and descriptive statistics.

The findings are as follows 1. Research Methodology: Asia is the most active region in this field
(138 articles), with Indonesia leading in research volume. Research output showed exponential
growth, peaking in 2025. The most studied population was "receivers" (44%), particularly
vulnerable groups, aligning with the "Leaving No One Behind" principle. Surveys and statistical
analysis were the most frequently used research tools. 2.Research Themes: The majority of
research focuses on SDG 3 (Good Health and Well-being) at 30.07%, followed by SDG 4 (Quality
Education) and economic-related goals (SDGs 8, 9, 12) 3.Media Utilization: Social Media is the
most utilized and studied medium (32%) for fostering civic engagement. Digital innovations,
including Al and VR (25%), play a significant role in educational contexts. Notably, traditional
media remains crucial in developing countries to bridge the digital divide. Research findings
clearly indicate that media has evolved from a mere communication tool into a strategic policy
and technological mechanism capable of driving structural changes to achieve global

sustainability goals.
Keywords: media, research synthesis, sustainable development (SDGs)
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